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	Read Slide and note that there are 17 articles, but also many articles have Standards of Practice, which support and further explain the duties under the Code of Ethics. 
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	Read Slide – Today we’re going to look at the articles that have been updated in 2018 and 2019 – specifically Article 1, which falls under the Duties to Clients and Customers section, and Article 12, which falls under the Duties to the Public section. 



	Slide 4
	

	The preamble provides the context for the Code of Ethics. On the screen is an excerpt from the Preamble.  Essentially, the Preamble is talking about the Golden Rule: Do unto others, as others as you would have them do unto you.
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	Read slide



	Slide 6
	

	Article 1 to the Code of Ethics reads:  When representing a buyer, seller, landlord, tenant, or other client as an agent, Realtors® pledge themselves to protect and promote the interests of their client. This obligation to the client is primary, but it does not relieve Realtors® of their obligation to treat all parties honestly. When serving a buyer, seller, landlord, tenant or other party in a non-agency capacity, REALTORS® remain obligated to treat all parties honestly. 

Under Article 1, you must [READ SLIDE]



	Slide 7
	

	This is the 2019 Update to the Code of Ethics – the underlined section is red and creates a new requirement for agents. When requested in writing, the listing broker must provide a response in writing stating that the offer has been submitted to the seller/landlord OR that the seller/landlord has waived the obligation to have the offer presented. Note: the response must be in writing. 
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	Slide 9
	

	Article 12 and its accompanying Standards of Practice look at advertising. REALTORS® must be honest and truthful in their advertisements and ensure that their status as real estate professionals is readily apparent. Under the Standards of Practice, they must:
· Not offer property for sale without authority
· Must include name of REALTOR®’s firm in reasonable and readily apparent manner
· Disclose ownership interest
· Present a true picture and keep information on website current
· Websites must have: Firm’s name, and state(s) of Licensure
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	This Standard of Practice was updated in 2018. The red cross out indicates the words that were deleted, and the red underline indicate the words that were added to this Standard of Practice. READ SLIDE (do not read crossed out words).
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Preamble

Duties to Clients and Customers (Articles 1-9)

Duties to the Public (Articles 10-14)

Duties to REALTORS® (Articles 15-17)





Read Slide – Today we’re going to look at the articles that have been updated in 2018 and 2019 – specifically Article 1, which falls under the Duties to Clients and Customers section, and Article 12, which falls under the Duties to the Public section. 
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The preamble provides the context for the Code of Ethics. On the screen is an excerpt from the Preamble.  Essentially, the Preamble is talking about the Golden Rule: Do unto others, as others as you would have them do unto you.
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Under all is the land. Upon its wise utilization and widely allocated ownership
depend the survival and growth of free institutions and of our civilization.
ReALTORs® should recognize that the interests of the nation and its citizens
require the highest and best use of the land and the widest distribution of
land ownership. They require the creation of adequate housing, the building
of functioning cities, the development of productive industries and farms,
and the preservation of a healthful environment.

Such interests impose obligations beyond those of ordinary commerce.
They impose grave social responsibility and a patriotic duty to which
ReaLTors® should dedicate themselves, and for which they should be
diligent in preparing themselves. ReaLTors®, therefore, are zealous to
maintain and improve the standards of their calling and share with their
fellow REALTORsS® a common responsibility for its integrity and honor.
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Read slide
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Article 1

•

Protect and promote the interests of the client.

•

Treat all parties honestly.

•

Standards of Practice:

•

Obligated, even when principals to the transaction

•

Submit offers/counter-offers objectively and quickly – and until closing or client has waived 

obligation in writing

•

Preserve confidential information

•

Advise of company policy

•

Not permit unauthorized access to property
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Article 1

Protect and promote the interests of the client.

Treat all parties honestly.

Standards of Practice:

Obligated, even when principals to the transaction

Submit offers/counter-offers objectively and quickly – and until closing or client has waived obligation in writing

Preserve confidential information

Advise of company policy

Not permit unauthorized access to property





Article 1 to the Code of Ethics reads:  When representing a buyer, seller, landlord, tenant, or other client as an agent, Realtors® pledge themselves to protect and promote the interests of their client. This obligation to the client is primary, but it does not relieve Realtors® of their obligation to treat all parties honestly. When serving a buyer, seller, landlord, tenant or other party in a non-agency capacity, REALTORS® remain obligated to treat all parties honestly. 



Under Article 1, you must [READ SLIDE]
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Article 1, Standard of Practice 7

•

When acting as listing brokers, REALTORS® shall continue to submit to the seller/landlord 

all offers and counter-offers until closing or execution of a lease unless the seller/landlord 

has waived this obligation in writing. Upon the written request of a cooperating broker who 

submits an offer to the listing broker, the listing broker shall provide a written affirmation to 

the cooperating broker stating that the offer has been submitted to the seller/landlord, or a 

written notification that the seller/landlord has waived the obligation to have the offer 

presented. REALTORS® shall not be obligated to continue to market the property after an 

offer has been accepted by the seller/landlord. REALTORS® shall recommend that 

sellers/landlords obtain the advice of legal counsel prior to acceptance of a subsequent 

offer except where the acceptance is contingent on the termination of the pre-existing 

purchase contract or lease.
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Article 1, Standard of Practice 7

When acting as listing brokers, REALTORS® shall continue to submit to the seller/landlord all offers and counter-offers until closing or execution of a lease unless the seller/landlord has waived this obligation in writing. Upon the written request of a cooperating broker who submits an offer to the listing broker, the listing broker shall provide a written affirmation to the cooperating broker stating that the offer has been submitted to the seller/landlord, or a written notification that the seller/landlord has waived the obligation to have the offer presented.  REALTORS® shall not be obligated to continue to market the property after an offer has been accepted by the seller/landlord. REALTORS® shall recommend that sellers/landlords obtain the advice of legal counsel prior to acceptance of a subsequent offer except where the acceptance is contingent on the termination of the pre-existing purchase contract or lease.







This is the 2019 Update to the Code of Ethics – the underlined section is red and creates a new requirement for agents. When requested in writing, the listing broker must provide a response in writing stating that the offer has been submitted to the seller/landlord OR that the seller/landlord has waived the obligation to have the offer presented. Note: the response must be in writing. 
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Duties to the Public
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Article 12

REALTORS® shall be honest and truthful in their real estate communications 

and shall present a true picture in their advertising, marketing, and other 

representations. REALTORS® shall ensure that their status as real estate 

professionals is readily apparent in their advertising, marketing, and other 

representations, and that the recipients of all real estate communications are, or 

have been, notified that those communications are from a real estate 

professional. 
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Article 12

REALTORS® shall be honest and truthful in their real estate communications and shall present a true picture in their advertising, marketing, and other representations. REALTORS® shall ensure that their status as real estate professionals is readily apparent in their advertising, marketing, and other representations, and that the recipients of all real estate communications are, or have been, notified that those communications are from a real estate professional. 





Article 12 and its accompanying Standards of Practice look at advertising. REALTORS® must be honest and truthful in their advertisements and ensure that their status as real estate professionals is readily apparent. Under the Standards of Practice, they must:

Not offer property for sale without authority

Must include name of REALTOR®’s firm in reasonable and readily apparent manner

Disclose ownership interest

Present a true picture and keep information on website current

Websites must have: Firm’s name, and state(s) of Licensure
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Article 12, Standard of Practice 10

REALTORS®’ obligation to present a true picture in their advertising and representations to the public includes 

Internet content posted, images, and the URLs and domain names they use, and prohibits REALTORS® from:

1. engaging in deceptive or unauthorized framing of real estate brokerage websites;

2. manipulating (e.g., presenting content developed by others) listing and other content in any way that 

produces a deceptive or misleading result;

3. deceptively using metatags, keywords or other devices/methods to direct, drive, or divert Internet traffic; 

or

4. presenting content developed by others without either attribution or without permission; or 

5.

to otherwise mislead consumers. otherwise misleading consumers, including use of misleading images.
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Article 12, Standard of Practice 10

REALTORS®’ obligation to present a true picture in their advertising and representations to the public includes Internet content posted, images, and the URLs and domain names they use, and prohibits REALTORS® from:

 

engaging in deceptive or unauthorized framing of real estate brokerage websites;

manipulating (e.g., presenting content developed by others) listing and other content in any way that produces a deceptive or misleading result;

deceptively using metatags, keywords or other devices/methods to direct, drive, or divert Internet traffic; or

presenting content developed by others without either attribution or without permission; or 

 to otherwise mislead consumers. otherwise misleading consumers, including use of misleading images.







This Standard of Practice was updated in 2018. The red cross out indicates the words that were deleted, and the red underline indicate the words that were added to this Standard of Practice. READ SLIDE (do not read crossed out words).
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Questions?

Thank you!
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Questions?

Thank you!
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What is the Code of Ethics?

•

Adopted by REALTORS® in 1913.

•

Establishes obligations that may be higher than the law.

•

Where the obligations conflict with local or state laws, law takes 

precedence.

•

17 Articles to the Code of Ethics, and accompanying Standards of Practice.
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What is the Code of Ethics?

Adopted by REALTORS® in 1913.

Establishes obligations that may be higher than the law.

Where the obligations conflict with local or state laws, law takes precedence.

17 Articles to the Code of Ethics, and accompanying Standards of Practice.





Read Slide and note that there are 17 articles, but also many articles have Standards of Practice, which support and further explain the duties under the Code of Ethics. 
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Sections of the Code

•

Preamble

•

Duties to Clients and Customers (Articles 1-9)

•

Duties to the Public (Articles 10-14)

•

Duties to REALTORS® (Articles 15-17)


