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	[Instructor Notes]: These items are true for all advertising, but they are especially important when talking about social media advertising. This class will specifically focus on situations where your agents want to feature properties that are not their listings in social media advertisements.
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	[Instructor Notes]: The simplest example would be an agent who wants to advertise a property but does not yet have a listing agreement in place with the seller. Without that listing agreement, you have no authorization to advertise the property, and this would be a pretty cut-and-dried example of a violation. But in a situation where a buyer’s agent wants to celebrate a successful contract ratification, what do you need to do to make sure you’re safe?
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	[Instructor Notes]: The state regulations say that “failing to obtain the written consent of the seller [or] landlord . . . Prior to advertising a specific identifiable property” is a violation. Obviously posting the address of a property makes it “specifically-identifiable,” but even without that a house could be different or famous enough to make it specifically identifiable without things like an address. When in doubt, it’s always safest to get permission from the owner before posting.
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	[Instructor Notes]: The regs also state that you must identify the ype of services offered when you advertise a property. For example, posting a picture of a house that’s for sale might create the impression that you are the listing agent. If you are in fact the buyer’s agent, you need to clearly state that somewhere on the advertisement. Likewise, if you are the listing agent, you want to make sure that consumers are aware when contacting you that you are not (necessarily) there to represent them in purchasing the house.
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	[Instructor Notes]: You’ll also want to ensure that the status of your advertising is accurate. For example, if your clients are under contract on a house but have not yet closed, it would be inaccurate to say that the house has been “sold.” You might want to check your local MLS rules for the particular way to refer to the different statuses present in that MLS.
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	[Instructor Notes]: While the regs and COE do not expressly require you to attribute the photos to the listing firm or agent, if the agent expressly asks you to credit the firm (or the agent) then you should do so. And in general, while it’s not required, it might be best practice to mention the listing firm regardless.
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	[Instructor Notes]: So to be safe, as a buyer agent you should always make sure that you get permission from the seller/owner (through their agent if they’re represented) before you post a property that isn’t one of your listings. Be clear in your language regarding your role in the transaction (buyer agent v. listing agent). And use precise language; don’t say “sold” when you really mean “under contract”. And, last but certainly not least, make sure that you follow any policies or procedures that your broker may have in place regarding advertising.
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Social Media Advertising

+ Do | have the authority to post this?
+ Are my required disclosures in place?
+ Is the advertising accurate and non-misleading?
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Advertising Identifiable Property

+ Ensure you have the authority to post
+ Look at brokerage agreements or permission from the seller
(through their agent)
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Specifically-Identifiable Property

+ Difference between standing in front of a house and
walking down a street

= If the property can readily be identified, doesn’t matter
if the address is included or not
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What’s Your Role in the Transaction?

+ If you are a buyer's agent, make that clear
« Same if you are a listing agent
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Proper Status

= Make sure that the status of the property is correct
+ “Sold" versus “Under Contract”
+ Check local MLS rules




image7.jpeg
A
REALTORS”

Attribution

+ Neither regs or COE require that you include the listing firm in
your advertisement
+ However, it might be best practice to do so
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Takeaways

+ Make sure you always have authority to post images of
properties

+ Be very clear about your role in the transaction

« Use precise language

+ Follow broker policies
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Questions?

+ VAR Legal Hotline: https:/ fwww.virginiarealtors.org/law-
ethics/legal-hotline

+ Other VAR Resources: https:/ /www.virginiarealtors.org/law-
ethics/legal-resource-library
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